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Who is the FSA ?

No selling. No jargon. Just the factsNo selling. No jargon. Just the facts.

The FSA :

• is the UK’s financial watchdog set up by the 
government to regulate financial services. It 
was given statutory powers by the Financial 
Services and Markets Act 2000;

• is operationally independent of Government 
and funded entirely by the firms it regulates;

• has 4 statutory objectives including  promoting 
public understanding of the financial system, 
and helping to protect customers’ rights with 
regard to financial products 
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Background – The Baseline Survey

• In 2005 the FSA commissioned a survey of 5,300 people

• The main themes (& effects) emerging were:

Many people fail to plan 
ahead adequately for retirement 
or an unexpected drop in income.

A small proportion of people have
debt problems, but they are often 
very severely affected.

People do not take adequate
steps to choose products that
meet their needs.

The under-40s are less capable,
on average, than their elders.

Many people could be tipped into
financial difficulties by a small
change in their circumstances.

The greatest demands are made
on those least equipped to deal
with them (e.g. the under 40s).

Many people are taking on
inappropriate risks and not
shopping around for good deals.

Unless action is taken, the UK 
population will store up problems
for the future.
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National Strategy

In March 2006 the FSA launched a 
National Strategy for Financial 
Capability , which set out a five year 
programme of activity.

In July 2008, this was supplemented 
with a Joint Action Plan for 
Financial Capability – Helping you 
make the most of your money
(issued jointly with HM Treasury).

Our vision is for “better informed 
educated and more confident 
citizens, able to take greater 
responsibility for their financial affairs 
and play a more active role in the 
market for financial services”.
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Our programme of action

Education

Workplace

Charity/Third 
Sector

Online Tools Money Guidance

New parents

Our goal is that by 2011 we will have reached 10 million people

Young Adults

Consumer 
Communications
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The Education Programme

Schools – Learning Money Matters
• Economic well-being and financial capability has become a new 

strand within Personal Social Health and Economic education for 
secondary schools from Autumn 2008.

• Financial capability will be tested as part of GCSE Maths from 
Sep 2010.

• FSA is providing funding to Pfeg to help schools and teachers 
prepare for these changes.

• By 2011, we aim to reach 1.8mn pupils across 4,000 secondary 
schools.

Universities – The Money Doctors Programme
• Aims to equip Student Money Advisers with skills to proactively 

educate students so that they can take responsibility for their 
finances.

• We aim to reach all 168 Higher Education institutions in the UK.

Colleges – Money For LiFE Programme
• We are working with 10 colleges to develop and trial a toolkit that 

support staff can use to provide money help to students through 
workshop and tutorial activities.

• We aim to reach 25% of Further Education colleges by 2011. 
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Young Adults

NEET Group
• There are 1.25mn young people in this category in the UK.
• We offer a free training day with resource pack for youth work 

intermediaries to help them deliver money management and 
personal finance skills to young people.

• We aim to reach at least 20,000 youth work professionals by 
2011.

Young Adults Website – www.whataboutmoney.info
• Designed for 16-24 year olds, in response to the baseline 

survey.
• From buying their first car, to starting work and leaving home, it 

has information most relevant to their needs.
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Partnership Programme

The FSA works with a range of non-profit sector 
bodies to embed financial capability nationally.

It addresses the needs of a range of people and 
community groups, many of whom might otherwise 
find themselves excluded from the financial system.

We now focus on the following sectors:
• Social Housing
• Learning Disabilities
• Mental Health
• Offending
• Autism 
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New Parents

The FSA has developed a comprehensive information pack 
for expectant parents.  The Parent's Guide to Money 
provides a one stop shop for information on a range of 
money matters and signposts parents to additional sources 
of information.  

We are aiming to reach 1.5 million parents by 2011.

The Guide is being distributed through midwives and 
additional support is being provided by a range of 
professionals working with families (e.g. Children Centres 
and Family Information Services).
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The Workplace Programme

Making the Most of Your Money

We provide financial education to 
employees in their place of work by 
providing a free resource to employers.

We have worked with over 500 employers 
to date and are over half way towards 
meeting our target of reaching 4mn 
consumers by 2011.

Presentations

Employee literature
Disks
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Consumer Communications
“Moneymadeclear”

Our “direct to consumer” strategy provides clear, impartial information 
to help consumers make better informed decisions about their 
finances.

It comes in two forms:

Website – moneymadeclear.fsa.gov.uk

It offers practical tips to help consumers get to grips with the financial 
implications of major life events, and much more.

Consumer Guides

A wide range of publications covering all aspects of managing your 
finances written in plain english and provided free of charge.

Subjects include:

• Saving and Investing
• Borrowing and Debt
• Protection
• Retirement
• Bank Accounts
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Online tools

We offer a range of impartial, online 
interactive tools to help consumers with 
budgeting, borrowing, planning for the 
future and shopping around for financial 
products.

The tools are easy to use, a free 
resource, and research has found that 
consumers trust them and find them 
useful.

We encourage other websites to link to 
these tools.
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Money Guidance

• FSA and HM Treasury to work in partnership to develop 
Money Guidance Pathfinder – each investing £6mn.

• Objective – Design, Deliver and Evaluate a money guidance 
service to reach 500,000 – 750,000 people within two years.

• The pathfinder will be launched in Q1 2009 in the North East 
and North West of England.

• Money Guidance will be offered through the web, telephone 
and face-to-face.

• The Government will decide if the service will then be rolled 
out nationally.
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Summary

• FSA works closely with multiple partners to deliver the National Strategy, 
including government, third sector, consumer bodies, financial services 
industry and the media – we are grateful for all of their support.

• We are committed to making progress towards the vision of financially 
capable citizens and delivering a step-change in people’s knowledge skills 
and motivation to manage their money. 

• We believe that the seven strands of the National Strategy, now 
supplemented by the Joint Action Plan will improve peoples’ financial 
capability levels, thereby better enabling them to:

– Manage their money
– Keep track of their finances
– Plan ahead
– Make informed decisions about financial products
– Stay up to date about financial matters



Questions?


